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Aptitude Test 
Applications for the M.A. of International Public Relations must be submitted to the IfKW by the 15th of 
May. Applicants are required to have a university degree qualify ng for professional employment in the 
fields of communication science/media studies, journalism, or public relations. Other related fields of 
study such as social sciences, psychology, or management, are also pertinent insofar as they contain 
course work in communication science totaling at least 60 ECTS. 

 
 

Application Documents: 
• Online-application 
• Personal data sheet (CV) 

 
 

 

• Transcript of records showing a performance level of at least 150 ECTS points with a 
minimum average grade of 2.60 (of which 48 ECTS in communication science1, 15 ECTS in 
the field of public relations2 and 21 ECTS in social-scientific research methods3

 

• Copy of degree certificate (can be submitted by the beginning of the winter semester) of  
• Certificate of German language knowledge, minimum level C2 (unless the language of instruc- tion 

of the applicant’s degree program was German) 
• Certificate of English language knowledge, minimum level C1 (unless the language of instruc- tion 

of the applicant’s degree program was English) 
• (Certificates/Confirmations of professional experience in journalism/PR) 

 
The application form, as well as further information concerning the required documents, is available 
here (German language only): 
https://www.ifkw.uni-muenchen.de/studium/master_pr/zugang/index.html 

 

Test 
After the written applications are reviewed to assess the relevance of the previous field of study, as well 
as the fulfillment of the criteria regarding grades, applicants will be invited to a test. The 90-minute 
test generally takes place between the 01.06. and 31.07. and consists of questions on three topics: 

 

• Substantial knowledge of key communication theories 
• Specialist knowledge of the field of public relations (e.g. principles of theory and practice of PR; 

Practice and theory or persuasive communication, campaign design; ethics of PR, PR as profession/socio-
professional knowledge; principles of PR consulting (research) etc.) 

• Skills and knowledge in the field of empirical social-scientific methods 
 
 
 

 

1 E.g. with regard to the Bachelor‘s program in Communication Science at LMU courses and modu les such as: “Media Struc- 
tures in Germany and Europe”; “Media Structures and Media Systems”, “Issues in Communication Policy/Political Communi- 
cation”; “Media Economics”, “Media Effects and Media Use”; “Journalism Research”, “Communication Theory and History”; 
“Media Systems and Communication Policy” etc. 
2 E.g. for the Bachelor‘s program in Communication Science at LMU courses and modules such as: “ Professions in the Field of 
Communication”, “Political Communication”; “Communication Marketing and Advertising”; “Practical Experience in the 
Media”; “Media Economics, Marketing and Public Relations” etc. 
3  

E.g. for the Bachelor‘s program in Communication Science at LMU modules such as: “Research    Methods I” (quantitative 
research); “Research Methods II” (statistics, data analysis); “Research Methods III” (qualitative research). 
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